






PART I
NB It is the responsibility of the evangelist to: ensure this form is filled out correctly; send it to the                        Conference/Mission IPE Co-ordinator or Chief Financial Officer by December 31 of the year in which the campaign was held; and to retain a personal copy. NO FURTHER GRANTS WILL BE GIVEN UNTIL THIS FORM IS RECEIVED. 
Name of evangelist 



Name of person making this evaluation 


Position of person making this evaluation


Location of campaign

…..

Date of Campaign

………..

Date of this evaluation

Names of pastoral team members. Please state if full or part time on the team.



( Full time / ( Part time



( Full time / ( Part time



( Full time / ( Part time



( Full time / ( Part time



( Full time / ( Part time – Volunteer

IF INSUFFICIENT SPACE IS PROVIDED, PLEASE FEEL FREE TO INSERT EXTRA PAGES.
Section I. The Campaign Series

A. List the attendances for the meetings (This needs to be assigned to a person to be filled in after each meeting)

SDA
non SDA
Subject

 


1.




……………………..……




2.




………………………….




3.




…………………….




4.




……………………..



5.





………………….



6.





……………………………………….

7.





……………..


8.





………………..



9.





……….



10.





……………….



11.





……………..



12.





…………….



13.





……………………………………….

14.





…………….



15.





…………………….



16.





……….



17.





………….



18.





……..



19.





.............................................................

20.





……………………………………….

21.





……………………………………..



22.





……………………………………..



23.





……………………………………..



24.





……………………………………….

25.





……………………………………..



26.





……………………………………….
If the series went longer than 27 meetings, please complete the details on an extra page.

B. List the number responding to the following appeals:

1. Acceptance of Christ -                    Members ____          Non-Members ____
2. Acceptance of the Sabbath -          Members ____          Non-Members ____
3. Desire for Baptism -                       Members ____          Non-Members ____
4. Decision to join the Church -         Members ____          Non-Members ____
C. How many came to the opening of the evangelistic campaign from the following:


1. Newspaper ads
Members ____          Non-Members ____

2. TV ads
Members ____          Non-Members ____

3. Handbills
Members ____          Non-Members ____

4. Invited by Friends
Members ____          Non-Members ____

5. Other
Members ____          Non-Members ____
Section II. Post Campaign Activities
What post-campaign follow up was/is being implemented, what was the rationale behind it and with what results?

Type of Follow Up:



Rationale:



Results:



Section III. First Progress Report 
How many of those baptised thus far are:


1. From a Non-SDA background
______   


2. Children (up to 16 years of age)                                                                                                                                             
of parents attending church
______

3. From an SDA background and                                                                                                                          
more than 16 years of age
______                         
EVANGELISTIC CAMPAIGN BUDGET EXPENSES
	ITEMS
	ESTIMATED EXPENDITURE

Fill This Column Now
	ACTUAL EXPENDITURE

Fill This Column on Conclusion of Campaign

	B. Advertising
	
	

	1. Handbills (Brochures)
	
	

	2. Television
	
	

	3. Radio
	
	

	4. Banners
	
	

	5. Newspaper Advertising
	
	

	6. Street Signs
	 
	

	7. Newspaper Inserts
	
	

	8. Mail Outs (postage)
	  
	

	9. Mail Out (letters) 
	
	

	10. Stationery (envelopes etc)
	
	

	11. Social Media (facebook, websites for campaigns etc)
	
	

	12. Other
	
	

	Total Advertising Costs
	
	

	C. Reservations
	
	

	1. Telephone Connections (for phone answering services – doesn’t usually apply to island fields)
	
	

	2. Pre-Registration Cards
	
	

	3. Reservation Tickets (doesn’t usually apply to island fields)
	
	

	4. Other
	
	

	Total Reservations Costs
	
	

	D. Production Costs
	
	

	1. Hall Rental
	
	

	2. Seating 
	
	

	3. Sound Equipment Hire
	
	

	4. Lighting 
	
	

	5. Screen
	
	

	6. Backdrop & Stage Decorations
	
	

	7. Music Licenses (for playing background music etc – doesn’t usually apply for island fields)
	
	

	8. Other
	
	

	Total Production Costs
	
	

	E. Ushering & Reception
	
	

	1. Name Badges
	    
	

	2. Pens/Pencils
	    
	

	3. Decision Cards
	  
	

	4. Offering Baskets
	    
	

	5. Attendance Incentives (Books, DVDs etc)
	
	

	6. Torches
	    
	

	7. Other
	
	

	Total Ushering & Reception Costs
	
	

	
	
	

	F. Follow Up & Attendee Materials
	
	

	1. Name Collation Expenses 
	
	

	2. Postage for mail out of resumes
	
	

	3. Stationery for mail outs
	  
	

	4. Resumes (Copies of programs)
	
	

	5. Bibles
	
	

	6. DVD’s
	
	

	7. Revelation & Prophecy Seminar materials for follow up meetings (exclude mass advertising)
	
	

	8. Follow up Seminars by the evangelist 
	
	

	9. Transport of interests only to the meetings

(NB. Usually only applies to island fields. You cannot claim your own or team member’s travel, food or accommodation costs –These are local church, Conference/Mission, Union or Division costs, depending on who your employer is.
	
	

	10. Other
	
	

	Total Follow Up & Attendee Material Costs
	
	

	
	
	

	TOTAL 
	
	


Section IV. Campaign Budget 



  Approved
      Actual
Over/(Under)



     Budget
   Expenses
    Spent     

Total

$___________
$___________
$___________



    Approved

      Actual



      Budget

   Expenses

SPD IPE Share
$____________
$____________

Union Share
$____________
$____________

Conference Share
$____________
$____________

Local Church Share
$____________
$____________

Note
If funds were overspent, there is no additional funding from the IPE or Union. If funds were underspent, you can only make a claim in proportion to the originally approved budget. (If you are not sure how to calculate this, your Conference/Mission Treasury staff will be able to care for this).

What do I do now?
Send this Campaign Evaluation Report to your IPE Coordinator or Chief Financial Officer at the Conference/Mission. Be sure to keep a copy for your own records.

Do I need to do anything else?
Yes. In 12 months time, you need to complete the second part of this evaluation and send it to your IPE Coordinator at the Conference/Mission. Be sure to keep a copy for your own records.

______________________________________

Signature, Person completing evaluation

______________________________________              ______________________________________

Signature, Conference/Mission IPE Coordinator            Signature, Conference/Mission Treasurer

______________________________________              ______________________________________

Signature, Union IPE Coordinator            

                 Signature, Union Treasurer

______________________________________

Signature, SPD IPE Director

This is the conclusion of Part I of the Campaign Evaluation Report. 
Institute of Public Evangelism
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